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language: English, abstract: The present study is based on
exploring the link between online branding and tourism
destination s promotion. From the last two decades, the online
media(s) and internet tools contributing enormously in
promotion of products as well as services. With the advent of
globalization, the service sector also upgraded and the world-
class customers are emerged. Henceforth, the promotion of
tourism destination by using the online media(s) has drawn
extensive attention with ample amount of opportunities. The
strategic role played by internet and online technologies in the
promotion of tourism destinations across the globe has been
catching the attention of researchers to fully explore this
segment and utilizing it to earn the desired results. The overall
process of online branding contributes in the worldwide
promotion of tourism destinations and ultimately it helps to
secure the sustainable competitive advantage. There are
several case studies of the tourism destinations which
preferred and utilized...
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Extensive guide! Its such a excellent read. This can be for anyone who statte that there was not a worth looking at. I
am just effortlessly will get a satisfaction of looking at a written publication.
-- Melvin Hetting er  

This book will not be eDortless to start on reading through but very exciting to learn. It is amongst the most
remarkable book i have got go through. Once you begin to read the book, it is extremely diDicult to leave it before
concluding.
-- Dr . Ea ston Collier  DV M       
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